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"Sustainable tourism development guidelines
and management practices are applicable to all
forms of tourism in all types of destinations,
Including mass tourism and the various niche
tourism segments. Sustainabllity principles
refer to the environmental, economic and
socio-cultural aspects of tourism development,
and a suitable balance must be established
between these three dimensions to guarantee
Its long-term sustainability.“(UNWTO)
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New model of tourism management

Business D Public sector

PROFIT —
Economic growth —economic
sustainability

Source: Donald Hawkins, GWU
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Environmental Aspects

- Biodiversity
- Ozone Layer
- Climate Changes

- Exhaustion of Local Resources
- Degradation of Saill

- Pollution (waste, emissions, noise...)

- Aesthetic and Visual Pollution...
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Socio-Cultural Aspects Economic Aspects
- Commodification - Profit Distribution
- Standardisation - Leakages
- Authenticity

- Cultural and Job Conflicts

- Cultural Degradation...
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Global trends in tourism

Global village

Risks

Customer is king

Growing sensitivity to sustainability issues

Source: Thea Chiesa, WEF

Tourism in general

* /'

annual growth -3% + 3%
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Small-scale tourism:
- farm/rural, eco, ethnic,

heritage, culinary ... annual growth 5 - 10%

Two visible trends
,Greening*

Demand for quality service = ,specialties, luxury*
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Implications?

Green washing

Quickly growing competition
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Way out = Turning trends into strategies

- certification, labelling

- ECEAT accommodation awarded in November 2006, Rhodes, Greece

WWWw.eceat.org
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QUALITY-TRAVEL-EXPERTISE
Way out = Turning trends into strategies
- certification, labelling

- satisfaction of guests

- good marketing (pastorela....do you remember grandma’s
house....be healthy, be young....enjoy life on intelligent
way....discover different cultures....) based on IT
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Way out = Turning trends into strategies

- certification, labelling

- satisfaction of guests

- good marketing (pastorela....do you remember grandma’s
house....be healthy, be young....enjoy life on intelligent
way....discover different cultures....) based on IT

- top quality services with authenticity

- professional management (training, education,
Investments)
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Conclusion — Sustainability in Tourism?



Michal Burian



